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The 'second group of products includes any ungraded, non-standardized articles, such as wool, cotton, grain, and other g;ods, but which may be accurately sampled. The area of markets for these products is wider to the extent that samples may be transported satisfactorily to buyers at less expense than would be necessary for buyers to come to the commodity for purposes of inspection. Furthermore, wherever determination of the characteristics of the product may be made by sample rather than by physical inspection of the entire prospective purchase the costs are very much reduced. Every reduction in expense increases profit-earning power to individual middlemen, a fact indicating possibility of paying more favorable prices to farmers whenever the weakest competitor makes similar reduction in his costs.
The third group of products, typified by any rigidly graded and highly standardized commodity, like Sunkist Oranges, Sunsweet Prunes, Sun Maid Raisins, Eatmor Cranberries, and the numerous pork products well known on all markets by their specific names, is satisfactorily sold on the basis of descriptions only. Thus, in the process of arriving at common understanding concerning the character of the products and th condition of their supply and demand, buyers and sellers of these commodities are able to eliminate the cost of travel or of transporting commodities or samples. Moreover, the delay in time required to effect transportation is also prevented. In fact, the entire transaction is simplified and both time and money saved because the character of products and the necessary facts may all be determined satisfactorily by means of communication by telephone, telegram or mail. For this class of farm products the area of the market is virtually unlimited. As a consequence, prices may be adjusted to the greatest nicety and market feeding conducted in a manner to promote stability to the fullest extent throughout the complete cycle of production and consumption.